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Presenta9on Overview   

•  About Georgetown Public Policy Review 
(GPPReview) 
– Who We Are 
– Mission 
– Organiza9on structure 

•  2012‐2013 Goals 
– Execu9ve 
– Editorial 
– Marke9ng 

•  Applica9on Process 



ABOUT GPPREVIEW 



What is GPPReview? 

•  Nonpar9san, student‐
run organiza9on 

•  The Georgetown 
Public Policy Review  
print journals 

•  GPPReview Online 
     www.gppreview.com 



Our Mission 

Perspec9ves 
on poli9cs 
and policies 

Innova9ve 
new thinkers         
(us, now) 

Established 
policymakers 
(us, later) 

Economy  Social  Energy & 
Environment  Development  Interna9onal 

Policy  Poli9cs 



Organiza9on Structure 

Execu9ve 
Team 

Editorial 

Print Team  Online Team  Interview 
Team 

Business 

Marke9ng 
Team 

Finance & 
Opera9ons 

Data & 
Analy9cs 



2012‐2013 GOALS 



•  Publish high‐quality journals and ar9cles for 
policy community 

•  Promote the work of Georgetown University 
graduate students 

•  Expand GPPReview’s audience 

•  Raise the profile of GPPReview and GPPI 

•  Provide a fun, challenging staff experience  

Execu9ve Team 



Editorial Teams: Print and Online 

Georgetown Public Policy Review 

•  Improve quality and quan9ty of 
research submissions 

•  Increase visibility and readership of 
The Review 

•  Adhere to strict academic and 
editorial edi9ng standards 

•  Create collabora9ve, effec9ve edi9ng 
process 

GPPReview Online 

•  Improve caliber of analysis; original 
research and data visualiza9on 

•  Increase visibility and readership of 
GPPReview Online 

•  Adhere to strict academic and 
journalis9c  edi9ng standards 

•  Create efficient process for blog 
submissions and idea development 



Editorial Teams: Interview 

•  Maximize quan9ty of content, 
maintain quality 

•  Diversify interview content 
across policy, poli9cs, and levels 
of government 

•  Engage GPPR readership to 
promote upcoming interviews 

•  Tap into GPPI resources to 
solicit interviews 



Marke9ng Team 

•  Increase online presence to raise 
awareness of all aspects of 
GPPReview 

•  Increase exposure of print, online, 
interview products 

•  Create social and professional 
opportuni9es for staff and GPPI 
students 

•  Strengthen communica9on within 
GPPReview to increase staff 
awareness 



APPLICATION PROCESS 



Editor‐in‐Chief 

Execu9ve Director, 
Marke9ng and 

Outreach 

Senior Marke9ng 
Directors, Events 
& Fundraising (3) 

Senior Marke9ng 
Director, GPPR 

Online 

Senior Marke9ng 
Director,  Alumni 

Rela9ons 

Associate 
Marke9ng 
Directors (2) 

Execu9ve Director, 
Finance and 
Opera9ons 

Execu9ve Director, 
Data and Analy9cs 

Execu9ve 
Managing Editor 

Execu9ve Print 
Editor 

Execu9ve Thesis 
Editor 

Senior Print 
Editors (3) 

Associate Print 
Editors (6) 

Execu9ve Online 
Editor 

Senior Online 
Editors (5‐6) 

Associate Online 
Editors (12) 

Execu9ve 
Interview Editor 

Senior Interview 
Editor 

Associate 
Interview Editors 

(3) 

Copy Editors (4) Produc9on Editor 

Staff Posi9ons 

40 – 45 openings 

Online Managing 
Editor 



Open Posi9ons 

•  Print Team   
–  Senior Print Editors (3) 
–  Associate Print Editors (6) 
–  Produc9on Editor 
–  Copy Editors (4) (print + online) 

•  Online Team  
–  Senior Online Editors (5‐6):  

•  Domes9c, Interna9onal, Economy 
–  Associate Online Editors (~12): 

•  Interview Team 
–  Associate Interview Editors (3) 

•  Marke9ng Team 
–  Senior Marke9ng Directors (5):  

•  Fundraising, Policy Forums, Print Journal, GPPR Online, Alumni Rela9ons 
–  Associate Marke9ng Directors (2) 

•  Fundraising, Policy Forums, Social Media 



Applica9on Logis9cs 

•  Requirements 
–  Statement of Interest 

–  Resume 

–  Addi9onal requirements 
•  Online and Interview applicants: Blog post 
•  Print applicants and copy editors: Edi9ng test and wri9ng sample 

–  Rank 3 posi9ons; apply to top preference 

Timeline 

Applica9ons Open:  Monday, August 27 

Applica9on Deadline:  Friday, September 7 

Senior Posi9on Interviews:  September 10 ‐ 12 

Offers Extended:  Friday, September 14 

All Staff Mee9ng:  Wednesday, September 19 



Frequently Asked Ques9ons 

•  I’m worried that I will be over commijed. Should I apply? 

•  Can I apply to more than one posi9on? 

•  I have no editorial or marke9ng experience. Should I apply? 

•  Other ques9ons? 



Georgetown Public Policy Review 

Thank you! 
Contact us: info@gppreview.com 


